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Creativity, amplified. 



RESOURCE
Brand Begins with Belief: The Worksheet
How you use this worksheet is entirely up to you. Type your answers, print it out, sketch ideas, or build something more visual in a tool you love. Choose the format that helps you think most clearly and make it your own.
Exercise 1: Define Your Beliefs
[bookmark: _ei6hsxnn6w4q]Reflect on Your Creative Origins
[bookmark: _elftoyaeu8r4]Reflect and write freely:
1. When did you first feel compelled to create?

2. What events or challenges in your life influence your art?

3. What kind of work makes you feel most like yourself?

4. When have you felt most proud of your work?
[bookmark: _9un504eu80z0]Pause and notice: 
Underline repeated words, phrases, or patterns. Then take a few moments to write about whether there is continuity or conflict in any of your answers.

[bookmark: _2qittb13960u]Identify Your Emotional Drivers
[bookmark: _l1nv53q0nmlt]Reflect and write freely:
1. What subjects energize you? Why?

2. What issues make you feel protective or passionate? Why?

3. What kind of art do you feel compelled to defend? Why?

4. What kind of art feels empty or uninteresting to you? Why?
[bookmark: _3zd8j21sf4od]Pause and ask: 
What do your answers say about what you care about? 
[bookmark: _tbpewb6ko6h8]Extract Your Underlying Belief Statements
Reflect and write freely:
Note: These questions are just a starting point. You can start writing your statements if they are already clear in your mind.
1. What role do you think creativity should play in culture or society?

2. What kind of work do you believe is worth making, even if it’s difficult or misunderstood?

3. What truths about life, people, or beauty feel important for your work to express?

4. What kind of impact do you believe art can have that other things cannot?
My belief statements:

[bookmark: _qx56vxvnh83q]Distill Your Core Values
[bookmark: _d1lnxa95fetw]Reflect and write freely:
1. What principles or qualities appear in your belief statements?

2. What do you seem to care about protecting or honoring through your work?

3. What qualities in art do you respect the most?

4. What principles guide your decisions when creating?
[bookmark: _vugi7vi8xxig]Pause and notice: 
Underline or circle the top 3-5 values that have risen to the top from your answers. 



[bookmark: _t23xo6dmv48j][bookmark: _g6krbrnezvbx][bookmark: _cfr790l1kb7g]
Exercise 2: Build Your Brand
Identify Adjectives That Describe Your Personality
1. Circle the Adjectives
Go through your answers in the previous section and take note of every adjective that you see. If others come to mind, write them down.
2. Consider Your Audience
As you identify keywords from previous answers, consider whether these adjectives are ones you want to pop into someone’s mind when they are encountering you.
3. Keep Track
Write down the adjectives that resonate and candidates for describing your brand.
4. Narrow It Down
Because your brand can’t do it all, we need to pick and choose the ones that will make the best first impression. From the previous list, narrow it down to your top 5-8 words that you want to use as descriptors for your brand.
5. Ask a Friend
Ask your friend to describe you. This may be uncomfortable, but sometimes it’s helpful to get an outside perspective. This can help confirm adjectives rising to the top and identify new ones. 
[bookmark: _q0bq3w39e6tj]Define Brand Voice 
To find your brand voice, look at that long list of adjectives you’ve started and identify ones that can be reflected in your messaging. It’s helpful to write down what you should do and what you should also avoid making those rules clear.
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[bookmark: _a3taf54xfnpd]Define Brand Tone 
Any brand personality adjectives that haven’t been assigned to brand voice should be considered for brand tone. Consider how these descriptive words can help you choose the visuals that represent your brand. Be descriptive!
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